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Matthew Williamson: 10 Years in Fashion 
 

27 March – 21 September 2008 
at Urbis, Manchester. 
 
Sponsored by Coutts 
 
Matthew Williamson is a unique success story within the British fashion industry. Setting out on his 
career as a fashion graduate with no financial backing in 1997, he now has his own store in the 
heart of Mayfair, and his acclaimed collections are worn by international celebrity clients. 2007 
marks ten years of Matthew Williamson’s career in fashion, and to celebrate Urbis will hold a 
retrospective of his work, brought to Manchester by the Design Museum in Spring 2008.  
 
Matthew Williamson – 10 Years in Fashion will focus on the process and use of pattern, print and 
colour which have defined Williamson’s work. Centralised around 4 main themes: Colour and 
Psychedelia; Hyper-nature; Global extravaganza; and Lifestyle, the exhibition will feature iconic 
pieces from the past decade, including dresses made famous on the red carpet by Sienna Miller, 
Jade Jagger, Nicole Kidman and Kylie Minogue. A specially commissioned film will offer a behind-
the-scenes look at the energy and vision that goes into launching a new collection. Williamson’s 
sketchbooks will also be on display, providing an unparalleled insight into the way he has worked 
since his days as a fashionstudent, from an initial inspiration of a pattern, texture or colour, to the 
finished product worn on the catwalk. 
 
Born in Chorlton, Manchester, Williamson grew up there until the age of 17, when he moved to 
London to study at Central St Martins. In the summer of 1997, a phone call to British Vogue led to 
meeting Plum Sykes, then fashion assistant at the magazine. Encouraged by her reaction to his 
ideas, Williamson created a women's wear collection which resulted in a September fashion show 
Electric Angels during London Fashion Week, in which Jade Jagger, Helena Christensen and Kate 
Moss agreed to model. The show was an immediate success. Over the 
past 10 years Williamson's collections have continued to grow cementing his reputation as one of 
the UK's leading designers. He won Elle Designer of the Year 2004, has been nominated three times 
for British Designer of the Year, and in 2005 was awarded the prestigious Moet and Chandon 
Fashion Award. In 2005 Williamson became Creative Director at Emilio Pucci. 
 
Sarah Deaves, Chief Executive of Coutts & Co, commented:  
 
"We are absolutely thrilled to be sponsoring this fantastic exhibition to celebrate Matthew's ten 
years in fashion as part of our ongoing support of British designer talent. His work remains at the 
forefront of the industry with his cutting edge colour and print designs and natural ability to dress 
women beautifully. We look forward to entertaining our clients at many of the events that we will 
be hosting with Matthew." 
 
The exhibition, sponsored by Coutts, tours to Urbis from the Design Museum, London, where it is on 
display 17 October 2007 – 31 January 2008. www.designmuseum.org 
 
-ENDS- 



For more information please contact Anita Morris or Anys Scoular at Anita Morris Associates on 
01943 603311 or email anita@anitamorrisassociates.co.uk, anys@anitamorrisassociates.oc.uk, 
07980 719415 
 

1) The £30m construction and development of Urbis was managed by Manchester City Council 
Special Projects Team and funded as part of the £42m Manchester Millennium Quarter by the 
Millennium Commission, the European Regional Development Fund, Manchester City Council and 
the Department of Local Government, Transport and the Regions (DLTR) and the Northwest 
Development Agency.  

 
2) URBIS - Winner Large Visitor Attraction of the Year, Manchester Tourism awards 2007 
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